Exploring the intention to consume organic food among generation-Y research management institute / Juan Rizal Sa'ari and Koe Wei Loon by Sa'ari, Juan Rizal & Koe, Wei Loon
EXPLORING THE INTENTION TO CONSUME ORGANIC FOOD 
AMONG GENERATION-Y 
RESEARCH MANAGEMENT INSTITUTE 
UNIVERSITI TEKNOLOGI MARA 
40450 SHAH ALAM, SELANGOR 
MALAYSIA 
BY 
JUAN RIZAL SA'ARI 
KOE WEI LOON 
SEPTEMBER 2012 
UiTM Melaka Universiti Teknologi MARA 
KM 26 Jalan Lendu 
78000 Alor Gajah 
Melaka Bandaraya Bersejarah 
Tel: +606 558 2000 
Faks: +606 558 2001 
UNIVERSITI 
TEKNOLOGI 
MARA 
Surat Kami 
Tarikh 
600-KM (PJI. 5/2/1) 
3MEI2012 
Juan Rizal bin Sa'ari 
Pensyarah 
Fakulti Pengurusan Perniagaan 
UiTM Kampus Bandaraya Melaka 
Tuan 
PERMOHONAN LANJUTAN TEMPOH PROJEK PENYELIDIKAN DANA 
KECEMERLANGAN DARI 14 JUN 2012 HINGGA 15 SEPT. 2012 
Dengan hormatnya perkara di atas dirujuk: 
2. Sukacita dimaklumkan bahawa pihak Penyelidikan, Jaringan Industri dan Alumni, 
UiTM Cawangan Melaka bersetuju untuk melanjutkan tempoh Penyelidikan Dana 
Kecemerlangan tuan dari 14 Jun 2012 sehingga 15 Sept. 2012 (3 bulan sahaja). 
Bagaimanapun permohonan kali kedua tidak dibenarkan. 
Tajuk Projek 
Ketua Projek 
Exploring the Intention to Consume Organic Food 
among Generation-Y. 
Juan Rizal Sa'ari 
Koe Wei Loon 
Sekian dimaklumkan. Terima kasih. 
Yang benar 
MADYA DR. ROAIMAH OMAR 
Timbalan Rektor 
Penyelidikan, Jaringan Industri & Alumni (PJI&A) 
UiTM Cawangan Melaka 
s.k - Timbalan Bendahari, UiTM Melaka 
in 
TABLE OF CONTENT 
TITLE PAGE 
TITLE PAGE i 
LETTER OF APPOINTMENT ii 
ACKNOWLEDGEMENT iv 
TABLE OF CONTENT v 
LIST OF TABLES vii 
LIST OF FIGURES viii 
INTRODUCTION 1 
1.1 Research Background 1 
1.2 Problem Statement 2 
1.3 Research Objectives 4 
1.4 Research Questions 4 
1.5 Significance of the Study 4 
1.6 Limitations of Study 5 
LITERATURE REVIEW 6 
2.1 Green Product-Organic Food 6 
2.2 Generation-Y 8 
2.3 Theory of Planned Behavior (TPB) 8 
2.4 Research Framework and Hypothesis Development 9 
2.4.1 Perceived Cost 10 
2.4.2 Perceived Quality 11 
2.4.3 Health Consciousness 12 
2.4.4 Environmental Concerns 13 
2.4.5 Trust 14 
2.4.6 Social Influence 15 
2.4.7 Food Safety 16 
METHODOLOGY 18 
3.1 Population and Sample Selection 18 
3.2 Research Instrument and Data Collection 18 
3.3 Data Analysis Methods 20 
ANALYSIS AND DISCUSSION 22 
4.1 Reliability Analysis 22 
4.2 Demographic Analysis 23 
4.3 Mean and Standard Deviation Analysis 26 
4.4 Pearson Correlations, Multiple Regressions and Hypothesis 
Testing 34 
4.5 Discussion 37 
v 
5. CONCLUSIONS AND RECOMMENDATIONS 40 
5.1 Conclusions 40 
5.1.1 Intention to Consume Organic Food 40 
5.1.2 Relationships between Variables 41 
5.2 Recommendations 41 
5.2.1 Recommendations for Organic Food Producer and 
Consumer 41 
5.2.2 Recommendations for Policy Makers 42 
5.2.3 Recommendations for Future Researchers 43 
REFERENCES 44 
APPENDICES 48 
VI 
ABSTRACT 
Food is a basic necessity for the survival of humankind and people consume various 
types of food every day. Nowadays, with the demand for high quality of life, organic 
food has started to gain the consumers' attention in the food market. Evidence from 
Europe and North American regions has proven that organic food demand has soared 
overwhelmingly. There is no doubt that organic food can help people to lead a 
healthy life and it has a great potential to prosper in the region. However, research 
into the organic food market in Malaysia is still very lacking, especially among the 
young consumers such as Generation-Y because it is considered new in Malaysia. As 
such, this study was carried out to determine the level of intention to consume 
organic food and to verify the relationship between influencing factors and intention 
to consume organic food among Generation-Y. The respondents were selected from 
undergraduate students of a local university. Based on the descriptive statistics, the 
study found that most respondents have the average intention to agree in consuming 
organic food. The inferential statistical tests showed that environmental concern and 
food safety play a significant and positive effect on influencing intention to consume 
organic food among Generation-Y. However, other factors such as perceived cost, 
perceived quality, health consciousness, trust and social value are deemed as less 
significant in predicting intention to consume organic food among Generation-Y. 
Recommendations for organic food producers, consumers, policy makers and future 
researchers have also been put forth at the end of this study. 
